
to your Neighborhood
WITH A CUSTOM, QUARTERLY, COFFEE TABLE-WORTHY MAGAZINE THAT 

REFLECTS THE QUALITY OF THE COMMUNITY YOUR RESIDENTS CALL HOME. 

Bring New Life Bring New Life 
to your Neighborhood



Follow In The Footsteps Of Lake Jovita Life
IN JUST FIVE YEARS, IT HAS BECOME A TRUSTED SOURCE OF COMMUNITY PRIDE.  
Every quarter, more than 700 residents of this luxury golf and country club community in Dade City, 
Florida receive Lake Jovita Life in their mailbox.  In it, they find features of interest, community news, 
and a Service Directory of product and service providers that are recommended by their neighbors.  
Lake Jovita Life has not only become a source of information, but a source of pride in the fact that 
the community’s HOA offers a publication that matches the quality that surrounds them.  

HOW IT WORKS
First, we create custom content based upon interviews with the HOA leadership and through reaching 
out to residents for story ideas, group activities, and special events.  We also ask for Service Directory 
submissions and begin building that database of providers from the start.  

Then we calculate how many copies your community and advertiser base will require and negotiate 
printing and distribution costs on your behalf.  Once we have enough advertisers secured for the first 
issue, we go to press.  The HOA covers costs up-front and is reimbursed by the advertisers within 30 
days.  Insertion order contracts are required of all advertiser, protecting the HOA should there be a 
non-payment or other accounting issue.  We handle all the paperwork and accounting for you.

Better yet, it pays for 
itself.  We provide 
all the creative, 

production, printing 
and distribution for 

you and recoup all the 
HOA costs through our 
advertising partners.  State Road 52 Realignment

The Grape Escape

Neighbors Saving Neighbors

Lake Jovita Life
12330 Lake Jovita Boulevard
Dade City, Fl 33525

A Salute To 
Veterans



WHY DO YOU NEED IT?
Your residents are discerning.  That’s why they live where they do.  They expect the finer things in 
life, and your community’s communications should be no different.  A high-end, glossy, magazine 
with provocative content and community news not only helps with resident retention, it’s also a 
great marketing tool for prospects who are considering a move to your community.  

HOW TO GET STARTED.
We calculate all costs in advance for your approval, based upon the number of homeowners we’ll be 
reaching.  Then we provide all the services needed to bring it together, including editorial reporting and 
writing, design, advertising sales and support, production, printing, mail delivery prep, and postage.  

Media costs are covered by advertisers who are required to commit to which issues they’ll be 
placing ads in, so we always have an indication and contractual obligation of expected revenue.  

Success breeds success. Advertisers will quickly learn that an ad in the publication of an affluent 
neighborhood and a potential Service Directory recommendation can turn these affluent prospects 
into valued customers.  

WHAT LAKE JOVITA READERS SAY:
“My husband and I fight over who gets to read it first every time it arrives.”
“It’s always fresh and full of things we didn’t know about Florida since we just moved here.” 
“I bring the most recent issue with me when I go back to New York each summer in case I need a 
serviced provider while I’m away.”  
“It just keeps getting better and better.”  

READY TO ADD SOME NEW LIFE TO YOUR NEIGHBORHOOD?
There are two ways to reach us.  You can contact the Editor-In-Chief Jennifer Frazier directly at 813-
991-2334 or via email at jennifer@thecreativestable.com.  Or you can reach out to our Community 
Liaison Debbie Radsick at 813-361-6276 or via email at debbie@thecreativestable.com to get 
started today.  Your residents will thank you. 

What We Cover



community news
RESIDENTS ENJOY HIGH-LEVEL JOURNALISTIC COVERAGE OF THE STORIES WITH THE 

GREATEST POTENTIAL TO IMPACT THEM THE MOST AND BRING THEM TOGETHER.

Hyper-Local 
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From the air, they shine like sapphires and aquamarines 

in the middle of an emerald forest. Up close, they provide 

natural air conditioning during summer’s hottest months as 

they bubble out billions of gallons of pure, fresh 72-degree 

water. Florida has 33 first-magnitude springs, meaning they 

pump out water at a rate of 100 cubic feet of water per second, or more than 

65 million gallons a day. There are nearly 200 second-magnitude springs 

statewide that discharge anywhere from 6.5 million to 64 million gallons of 

water each day. The highest concentration of natural springs is in the north 

and central regions of Florida. Here are few that are beyond road-trip worthy. 

Summer
INTOSpring

FLORIDA OFFERS 

MORE FRESHWATER 

SPRINGS THAN ANY 

OTHER STATE, AND 

THEY’RE ALL EQUALLY 

COOL AND INVITING. 

Destination News
OUR DESTINATION FEATURES HELP RESIDENTS BECOME MORE FAMILIAR WITH THEIR  

SURROUNDINGS, WHICH IS ESPECIALLY HELPFUL TO THOSE WHO ARE NEW TO FLORIDA.

One-Tank 



reminders & news
WHETHER IT’S A SPECIAL EVENT, A CALL TO ACTION, OR TIPS FOR PET OWNERS, 

THE HOA CAN EASILY DISSEMINATE INFORMATION IN A POSITIVE AND UPBEAT WAY.

Homeowners Association
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“Food forests” are becoming quite common place in some 
American cities. Tree fruit, berries and vegetables are free for the 
taking in Seattle’s Beacon Forest neighborhood. Asheville’s Dr. 
George Washington Carver Edible park is built on the site of a 
former trash dump, and has been feeding low-income residents 
near Asheville since 1997. The present-day Boston Tea Party 
recently launched a civic initiative to propagate heirloom apple 
trees throughout the city. 

But how do food forests and deed restrictions come to-
gether? Quite nicely, actually. Many food-producing specimens 
are as productive in a manicured landscape are they are on the 
farm. Some are at home in the sun, others in the shade, and 
even some thrive on Florida’s summer heat. 

The following are a few plants you can incorporate into 
your lawn that will thrive naturally and without a lot of Hercu-
lean efforts. Even the palest of green thumbs can enjoy the fruits 
of their labor, picked right from the yard. 

HERBS
Herbs especially love Florida’s humidity, but they do require 
some watering assistance during the dry months. Some are es-
pecially easy to grow, and provide nice spots of color and fra-
grance to the garden. Rosemary can be grown in full sun or 
partial shade. Better yet, it’s practically pest-proof. Plant a little 
oregano next to your rosemary. They both like the same condi-
tions. Culinary sage is another hardy perennial that thrives in 
Florida. Its silvery leaves can help lighten the landscape. Pep-
permint likes a half-sun, half-shade environment, and is a de-
lightfully aromatic addition. Just make sure to separate it with a 
barrier or put it into a pot as it likes to wander. 

PASSION FRUIT
Passion fruit, or passion flower, is a fruit-bearing vine that is 
native to Florida. It’s perennial and extremely low maintenance. 
It’s grows in any type of soil and is also drought-tolerant. Not 
only does this plant provide delicious edible fruit, it also re-
wards you with brilliantly bright blooms. The maypop passion 
variety is the native passion vine, but any species of this hardy 
fruit will do well in your yard. Another added benefit is that 
butterflies lay their eggs on the vines allowing you to witness 
the entire life cycle from egg to caterpillar to chrysalis to adult. 

CITRUS TREES
One of the perks of living in Florida is the ability to step 
outside and pick a juicy orange, grapefruit or tangerine 
right off the tree. While citrus trees do require a little more 
tending to get them started, once established, they’re fairly 
independent. When first planted, citrus trees require daily 
watering every day for three to five days. After that, you 
can decrease the watering schedule to once or twice and 
week in the winter, and two to three times a week in sum-
mer, depending upon rainfall. Fertilizing is necessary for 
all citrus trees. They require a slow-release citrus fertilizer 
(4-0-8) about once a month when young, then once during 
spring, summer, and fall once established. Citrus trees can 
also benefit from pruning, making them easy to shape and 
contain within your landscape. 

PINEAPPLE
Pineapples are as easy to grow as they are tasty. Simply 
purchase a pineapple from the grocery store or fruit stand, 
and cut off the green top with about one inch or two of 
the pineapple meat. Then plant this in dirt, covering the 
pineapple meat part, either directly into the ground or in 
a pot and water it in. And that’s it. Pineapples can survive 
periods of drought and heavy rains with ease. Be sure to 
give your pineapple some room as it can grow to about five 
feet across. Patience is also key to growing pineapples. It 
takes two to three years before your plant will bear fruit. 

MIX SOME FOOD-PRODUCING PLANTS INTO YOUR LANDSCAPE. 

THE EDIBLE 
GARDEN

profiles
LUXURY COMMUNITIES ARE A TREASURE TROVE OF INTERESTING PEOPLE WITH EXCITING  

PASTS WHO ARE DOING EXTRAORDINARY THINGS THAT ARE COVERED IN EVERY ISSUE. 

Resident



referrals
THE SERVICE DIRECTORY IS A TRUSTED, REFERRAL SOURCE FOR SERVICE PROVIDERS 

NEIGHBORS HAVE USED AND ARE THEN MOVED TO VOUCH FOR THEIR PERFORMANCE.

Service Provider



WHAT OUR ADVERTISERS SAY
“This is the best way to reach an affluent audience that’s hard to get to.”  
— Marketing director for an HVAC company
“We want to stay top of mind and many of our patients choose us because they saw our ads in the 
magazine. — Communications Director for a local Hospital
“We get lots of Lake Jovita residents into our dealership, and I attribute a lot of it due to the ads we 
run in Lake Jovita Life.” — General Manager for a local car dealership
“These residents are a perfect fit for us.” — Owner of a jewelry store  

ABOUT THE CREATIVE STABLE TEAM 
The Creative Stable was founded in 1990 by Jennifer Frazier, a professional journalist with a Bachelor 
in Magazine Journalism from the University of Missouri.  She has written for publications including 
Florida Trend, Tampa Bay Metro, Pasco News Pubs, and the Tampa Bay Times to name a few.  She is 
responsible for all Lake Jovita Life content creation, editorial calendar preparation, and reporting within 
the community from her office in Dade City.  She is joined by Eric Beatty of Jacksonville-based The Design 
Lounge as the art director and production manager, who has worked on accounts including the PGA 
Tour, Ponte Vedra Life magazine, and package designer for Swisher International.  He is also currently the 
art director for Jazziz Magazine.  Debbie Radsick is our community liaison, and is the conduit between 
advertisers and the HOAs we serve.  Her experience in account management spans more than 35 years, 
and includes clients such as the Treasury Management Conferences of New York, Florida Trend, and 
University Community Hospital.  She is also currently an ad sales rep for St. Pete Life magazine.  

Want to know more?  
WWW.THECREATIVESTABLE.COM/PORTFOLIO/PUBLISHING



We have decades 
of long-form print 

publishing expertise



thank you!
JENNIFER FRAZIER: 813-991-2334  •  JENNIFER@THECREATIVESTABLE.COM 

DEBBIE RADSICK: 813-361-6276  •  DEBBIE@THECREATIVESTABLE


